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WEATHER

Award for Andy

SCOTS football pundit 
Andy Gray and co-host 
Richard Keys have won 
a Sony Radio Academy 
Award – one year after 
they were sacked and 
quit Sky amid a sexism 
row. The duo won best 
sports programme  
prize for their Talksport 
show.

Briefing

A 100-METRE exclusion 
zone was last night set up 
around a gas valve after a 
van crashed into it. Fife 
Fire and Rescue service 
was called to the incident 
around 6pm on the A985 
near Crombie. The male 
driver was not injured in 
the crash but police were 
alerted by the fire service 
to set up a perimeter to 
protect nearby homes.

Emergency as gas 
valve damaged

AS many as 57% of  cyclists 
admit to jumping red 
traffic lights, according to 
a survey. And 14% said 
they go through red lights 
regularly or sometimes, 
the poll of  1600 people by 
the Institute of  Advanced 
Motorists found. Offenders 
said their main reason for 
jumping the lights was 
that it was safer to get 
ahead of  other traffic.

Cyclists admit to 
jumping red lights

A HUSBAND-and-wife 
team have set up Scotland’s 
first-ever naked cleaning 
business. The couple – 
nicknamed Ken and Barbie 
– operate Bare Buff  Home 
Services in Edinburgh, and 
can be booked to perform 
household tasks such as 
cooking and ironing in 
their birthday suits.

Couple clean up 
by stripping off

AN elderly woman has died 
after being knocked down 
as she crossed the road. 
The 85-year-old was hit by 
a Ford Connect van 
travelling eastbound on 
Paisley Road West, east of  
Bankfoot Road, in Glasgow, 
at around 10.10am 
yesterday. She was taken to 
the Southern General 
Hospital but died a few 
hours later.

Woman, 85, dies 
after van collision
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CIDER
Tesco Strong dry cider, 4x440ml 5.3 9.3 £1.80 �0p £4.67 £�.87 
Tesco Value dry cider, � litres 4.� 8.4 £1.69 �1p £4.�0 £�.51
Blackthorn dry cider, 1�x440ml 5.5 �9.0 £11.99 4�p £14.5� £�.53
Strongbow, 4x440ml 5.3 9.3 £3.99 43p £4.67 £0.68
Magners, 4x440ml 4.5 7.9 £4.79 61p £3.96 Not affected*
 

      VODkA AND GIN
Tesco Value vodka, 70cl 37.5 �6.� £8.7� 34p £13.13 £4.41
Glen’s vodka, 70cl 37.5 �6.� £11.�9 44p £13.13 £1.84
Vladivar Classic, 70cl 37.5 �6.� £13.�9 51p £13.13 Not affected*
Gordon’s gin, 70cl 37.5 �6.� £15.59 60p £13.13 Not affected*
Smirnoff Red Label, 70cl 37.5 �6.� £16.07 6�p £13.13 Not affected*
 

     WHISky
Tesco Value, 70cl 40.0 �8 £9.97 36p £14.00 £4.03
Tesco Special Reserve, 70cl 40.0 �8 £11.99 43p £14.00 £�.01
Bell’s, 70cl 40.0 �8 £15.59 56p £14.00 Not affected*
Famous Grouse, 70cl 40.0 �8 £17.00 61p £14.00 Not affected*
Glenfiddich single malt 1� yrs, 70cl 40.0 �8 £�4.67 89p £14.00 Not affected*
 

      BEER AND LAGER
Tesco Lager 4x500ml 4.0 8 £�.�4 �8p £4.00 £1.76
Tennents Super Lager 4x440ml 9.0 15.8 £6.79 43p £7.9� £1.13
Red Stripe 4x440ml 4.7 8.3 £4.48 55p £4.14 Not affected*
Stella Artois 4x440ml 4.0 7.0 £3.99 57p £3.5� Not affected*
Carlsberg 4x440ml 3.8 6.7 £4.�9 65p £3.35 Not affected*
 

       WINE 
Silver Rock Chardonnay 750ml 1�.5 9.4 £3.19 35p £4.69 £1.50
Tesco South African White 750ml 1� 9 £3.37 38p £4.50 £1.13
Tesco Simply Chenin Blanc 750ml 1�.5 9.4 £3.49 38p £4.69 £1.�0
Blossom Hill Californian Red 750ml 1�.5 9.4 £4.68 50p £4.69 £0.01
Blossom Hill Chardonnay, 750ml 13 9.8 £6.69 69p £4.88 Not affected*
Buckfast Fortified Wine 15 11.�5 £6.39 58p £5.63 Not affected*
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mINImUm PRICING: THE ImPACT OF 50P

ANALySIS

The arguments

Alcohol policy headache 
that just will not go away
Clear-headed 
and life-saving 
or muddled 
and unfair? 

GERRy BRAIDEN and 
HELEN mcARDLE

THE Scottish Government has 
announced it wants to set a  
minimum price of  50p per unit 
of  alcohol.

In a measure predicted to save 
500 lives a year, Health Secretary 
Nicola Sturgeon said “cheap  
alcohol comes at a price, and  
now is the time to tackle the toll 
Scotland’s unhealthy relation-
ship with alcohol is taking on our 
society”.

Amid claims that many people 
are drinking themselves to 
death, we look at both sides of  
the arguments and what impact 
the policy will have on the costs 
of  drinking for consumers.

What is minimum pricing?
The 50p per unit policy means a 
bottle of  white wine measuring 
12.5 units will have to cost at 
least £4.69, while a four-pack of  
Tennent’s Super Lager will carry 
a minimum price tag of  £7.92. 
The Government claims most 
whisky, vodka and gin brands 
already cost more than the new 
legal minimum price so will be 
largely unaffected. Cheaper 
supermarket own-brands are 
more likely to face price hikes. 

Is this the first time the Scottish 
Government has passed pricing 
legislation on alcohol?
No. In October it outlawed retail-
ers from offering price promo-
tions on alcohol such as 
three-for-two or buy-one-get-one-
free offers. Some traders have got 
round the measure, however, by 
pricing bottles of  wine at £3.33, 
which would previously have 
been part of  three-for-£10 deals. 

Why does the Government  
say it’s important?
Ministers – backed by organisa-
tions such as the British Medical 
Association and police chiefs – 
believe minimum pricing is vital 
to reducing problem drinking, in 
terms of  reducing violence and 
improving health. They also  
estimate it will save the country 
£942 million within 10 years.

What do the critics say?
Labour has warned the policy 
will generate even bigger profits 
for alcohol retailers, without any 
built-in mechanism to transfer 

the extra funds to the police or 
NHS. The party previously 
proposed a ban on Buckfast under 
measures that would limit the 
amount of  caffeine in alcoholic 
drinks, arguing the tonic wine 
was at the heart of alcohol-related 
violence in Scotland. 

What about EU law?
Trade bodies have threatened to 
challenge the Government over 
minimum pricing, arguing it 
breached EU competition law. In 

February, Nicola Sturgeon said it 
was “entirely compatible” with 
EU law, but was quickly corrected 
by a spokesman for John Dalli, 
European Commissioner for 
Health and Consumer Policy, 
who said: “We will have to check 
... at this stage we don’t know.”   

Will minimum pricing fuel a 
cross-border trade in alcohol?
Many, including the Scottish 
Grocers’ Federation, believe it 
will drive up “illicit and cross-

border sales to the detriment of  
indigenous Scottish retailers”. 
But would the profit margins 
make it worthwhile?

What about online purchases? 
Many people eager for a bargain 
are likely to look for sellers based 
outside Scotland.

What about Buckfast?
Under minimum pricing, it would 
be around £5.60-a-bottle. Buck-
fast usually costs around £7.

Medical Association in 
Scotland, said minimum pricing 
could help to end the heavy-
drinking culture, which causes 
almost 3000 deaths from 
alcohol-related illness every 
year.

A Sheffield University study 
said that, over 10 years, it would 

result in 300 fewer deaths a year 
and hospital admissions would 
drop by 6500, leading to health 
service savings of £942 million.

Ms Sturgeon said: “Now is the 
time to tackle the toll Scotland’s 
unhealthy relationship with 
alcohol is taking on our society.”

Norovirus ward closures
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Dr Evelyn Gillan, chief executive, 
Alcohol Focus Scotland:
“We have reached the point where it is 
necessary for the Government to act 
to protect the public and begin to 
change Scotland’s relationship with 
alcohol. Last year the number of Scots 
dying as a result of alcohol was twice 
as high as in the early 1980s and 
alcohol-related hospital admissions 
were four times higher.

“Today more alcohol is sold in 

Scotland from off-sales than on-sales 
and the majority of people do most of 
their drinking at home. In the large 
supermarkets, the practice of selling 
alcohol cheaply – as low as 15p per 
unit – is widespread. 

“Minimum pricing will primarily target 
high-strength drinks, sold at the 
cheapest prices and most often drunk 
by the heaviest drinkers. Introducing 
minimum pricing sends a clear signal 
that alcohol is not an ordinary 
commodity like bread or milk and 
shouldn’t be sold or marketed as such.” 

*Scottish Government figures on the effect of minimum pricing

Gavin Hewitt, chief executive, 
Scotch Whisky Association:
“Alcohol misuse in Scotland must be 
tackled, but minimum unit pricing 
(MUP) is not the right route. It will be 
ineffective, it will be ruled illegal, and it 
will hurt Scotch whisky exports.

“MUP takes a scattergun approach 
to a problem that can be solved by 
targeting those who misuse alcohol: 
30% of the population consumes 80% 
of the alcohol. Rather than penalising 

the entire population, the Scottish 
Government should target its resources 
at the problem drinkers. There is no 
evidence MUP will reduce the number 
of harmful and hazardous drinkers.

“It is also baffling why the Scottish 
Government wants to pursue a 
measure consistently ruled illegal in 
Europe for the last 30 years. 

“And MUP will hurt the Scotch 
whisky industry. In Scotland, sales 
would be hit and ‘copycat’ measures 
overseas would be aimed at keeping 
Scotch out of local markets.” 
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